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Readers Wake Up Itching
for Their Dally Paper

By Franklin Jones
STAFF WRITER

It's eye-opening. It's mind-expanding.
You can get it delivered straight to your
door. Millions use it every morning. And
best of all, it’s legal.

It's a “newspaper,” a carefully assem-
bled packet of information that is said to
update the user’s mind on the world out-
side so they can get through the day.

Newspapers have been part of the clas-
sic American *“coffee-and-newspaper”
morning ritual for hundreds of years. Cof-
fee, scientists have long known, is a stim-
ulant with habit-forming properties. But

neurologists and demographers are only
beginning to understand the effects news-
paper readership has on the brain.
“Information is like a drug,” said Profes-
sor Cyrus Smith, who studies the brains of
hardcore paper-users at the Neurotextual
Mind Science Laboratory. “Relevant, lo-
cal, easy-to-read information can be very
addictive. Especially when it's printed on
paper. | hate staring at a computer unless
I'm working. Lose my attention for one
second and I'll click that window closed.
With these newspapers, on the other hand,
| literally can’t look away. | even read the
ads!” For businesses, Smith said, running
a newspaper ad is akin to “drilling a mes-

sage straight into the customer’s brain.”
The rhetoric may sound inflammatory, but
the numbers bear him out.

Consider:

-57 percent of adults in the Philadelphia
market read a daily newspaper

-62 percent of adults in the Philadelphia
market read a Sunday newspaper, making
Philly the number-one market in the 15
biggest U.S. cities.

Despite popular stereotypes, the news-
paper habit doesn’t discriminate between
young and old; rich and poor. Three out
of every four consumers ages 18 to 34
will try a newspaper over the course of a
week, and 68 percent high-income house-

holds are known to liven up their Sundays
with a little harmless newspaper reading.
Withdrawal symptoms can set in within
24 hours, which is why most users opt for
“subscriptions” that guarantee a new daily
fix will be waiting for them on the doorstep
each morning.

“Yes, | suppose you could say they’re
addictive, but no, there’s nothing we can
do about it.” said Captain David Rhodes of
the local police department. He admitted
to occasional cravings for the Daily News’
sports section. “Newspapers are just ink
on paper. They’re perfectly legal. They’re
wonderful.”
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CIRCULATION IS UP

for the first time in three
years. Ranking 4th in daily
ciculation growth among

top 30 U.S. newspapers.

450,000 READERS

More home deliveries
than any time in the
last six years.

philly®com

41% INCREASE

Page views have
increased dramatically
from one year ago.

SOURCE: ABC FAS-FAX(3/31/07),0Omniture(1/07)

While the information in this edition re-
garding The Philadelphia Inquirer, the Phila-
delphia Daily News and the newspaper
industry is accurate, all other information
(including but not limited to stories, graph-
ics, artwork and photographs) in this edition
is fictitious and satirical. All references to
individuals are fictitious, and not intended
to refer to any natural persons, whether liv-
ing or dead. No pigs were harmed in the
preparation of this work.

They Said It
Couldn’t Be Done!

Good News Unravels Wet Blankets

DOUBTERS DINE ON THEIR OWN
FEET WITH A SIDE OF CROW-
Growing newspapers and flying pigs
are not the first prodigies to attract
scorn from jealous unbelievers. But
time and time again, history has
proven these doubters wrong. Here
we present history’s most egre-
giously bad predictions:

“It is the eternal law of
mother nature that the
pig will never fly”

Woodrow Thurman
zoologist, 1925
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“Thanks to my empire
of instantly updated
websites, no daily
newspaper shall ever
gain another reader.”

Lockfist Blowhard
blogger, 2006
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“Man will never
reach the moon.”

Burton Weinberg
postmaster, 1988

“Electronic mail is no
match for the speed and
reliability of first class.”

Nikolai Petrov
Russian cosmonaut, 1952

“There’s no such thing
as a dry martini.”

Homer Smith
hotelier, 1935

What's a Fl&ying PIg?

Markers, Mating Habits

By Maggie Moretti
STAFF WRITER

You might mistake the flying pig—
formally known as sus volans—for an
ordinary pig, if it weren’t for a pair of
feathered wings that are attached to its
torso just behind the thorax. Like ordi-
nary pigs, flying pigs are omnivores,
known to chow down on small rodents,
vegetation, leftovers, and most any ed-
ible thing that crosses their path. They
are believed to engage in an annual
springtime migration from the Isle of
the Impossible—their native home in
the South Atlantic—to the desolate Pine
Barrens of New Jersey, where they roost
for the summer. Until this year that is,
when changes in the jet stream caused
the pigs to choose Philadelphia as their
new summer home, scientists say.

Some believe the flying pig to be the
latter-day descendant of the griffin, a
winged beast of ancient times equipped
with a lion’s body and the head and tal-
ons of an eagle. Like the griffin, the flying
pig is known for its intelligence and regal
bearing.

Migratory Patterns

FLYING PIG FACTS

COMMON NAME: Flying Pig
SPECIES NAME: Sus Volans
CLASS: Mammal

LENGTH: three to five feet
WINGSPAN: five to seven feet
WEIGHT: 150 to 400 pounds
WALKING SPEED: 3 mph
CRUISING SPEED: 25 mph
TOP SPEED: 45 mph
MATES: Once, and for life.
EATS: pigeons, fish, rubbish

LIKES: mud, heights, crowds, Pink Floyd
DISLIKES: barbecues, hot weather, falcons, tar
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ANIMAL TOP SPEED EATS STATUS
PIGEON 85 mph crumbs, trash common
FLYING SQUIRREL | 20 mph nuts, insects exotic
BALD EAGLE 100 mph fish, small mammals endangered
DRAGON 300 mph damsels, knights mythological
FLYING PIG 45 mph skeptics very, very real

High-flying home delivery deal for new subscribers.

ACT NOW AND GET 50% OFF
HOME DELIVERY OF THE INQUIRER AND DAILY NEWS.

CALL NOW 1-888-847-READ

before this offer floats away as fast as a flying swine.
Special ends on May 15, 2007. New subscribers only.

Join the hundreds of thousands of readers who are making The Inquirer and Daily News
into national models of 21st century journalism! Subscribe today!

Only available to households within The Inquirer or Daily News home delivery areas,
that are not currently subscribing and have not subscribed in the past 30 days at that address.

Visit philly®com for additional details.
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